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Marketing Communication |
Process | Tools | Example |
For BBA/MBA/B.Com/M.Com
Program Spotlight:
Advertising and Integrated
Marketing Communications
Integrated Marketing
Communication (IMC) Meaning
and Features - Marketing

Decisions Part 2 Integrated
Marketi - : : I
Advertising

The various tools or
elements used in Integrated
Marketing Communications to
promotes brands are
mentioned below: 1.
Advertising: Any paid form
of non-personal
communication about an
organisation or its

merchandise by an
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identified... 2. Sales
Promotion: Those marketing
activities that provide
extra

:
inzaglgtad'nalh?I”;?
Petinitieon——

Book Description. This book
is an up-to-date resource
that shows students how to
achieve their marketing
objectives through a
campaign that coordinates
marketing, advertising, and
promotion. It provides
essential information about
planning, implementing, and
assessing a comprehensive
marketing plan to help
students appreciate

integrated marketing
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communications as a business
strategy.

IntegratedMarketing
Communication—Advertising
ard———

Integrated marketing
communications is an
approach to promoting a
message through multiple
strategies that work
together and reinforce one
another. For example, a
company may promote a new
logo, slogan, or strategy
through multiple media such
as print, television, web,
and social networks.

Why Integrated Marketing
. ) . M
Integrated Marketing
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Communication: (IMC)
basically combines. various
marketing strategies that
boost one another. The aim
is to have all the channels
work in aggregation rather
than seclusion. For
instance, a company might be
promoting a new product
through various media such
as print, social media, web
along with others.

6 Steps in Integrated
MarketingCommunication
Process———

Thus, integrated marketing
communications (IMC) are
required. IMC involves
strategic synchronization of
various forms of persuasive

communication programs with
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customers and prospects over
time. The goal of IMC is to
convey a company's marketing
messages in a consistent and
coherent manner through
different promotional
channels.

Ad . -y
IntegratedMarketing
Communtcations——

You will have access to the
latest trends and tools that
are used in integrated
marketing communications.
You will be able to use
tools such as customer
promotion activities, public
relations, cause related
marketing, crisis
management, social media

marketing, digital
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marketing, and search engine
optimization. for your
products and services.

IntegratedMarketing
Communications:—Advertisings
Public ...

Let us go through various
components of Integrated
Marketing Communication: The
Foundation - As the name
suggests, foundation stage
involves detailed analysis
of both the product as well
as target... The Corporate
Culture - The features of
products and services ought
to be in line with the work

Integrated Marketing
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its——

Integrated marketing
communications (IMC)Approach
designed to deliver one
consistent message to buyers
across an organization’s
promotions.provide an
approach designed to deliver
one consistent message to
buyers across an
organization’s promotions
that may span all different
types of media-TV, radio,
magazines, the Internet,
mobile phones, and so forth.

ising.
“d“f'E%Si“% InE?glaFed ’
anrd—the——

Integrated marketing
communication plays an

essential role in delivering
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a unified message to end-
users through various
channels and thus has better
chances of attracting
customers. A single message
goes to customers across all
marketing channels be it TV,
Radio, Banners, hoardings
and so on. Integrated
marketing communication
ensures the brand (product
or service) is an instant
hit among end-users.

Importance—of Tnhtegrated

Market i - . :
The eight major Integrated

Marketing Communication
tools are as

follows: -Advertising.
Advertising refers to any

paid form of non-personal
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promotion of products or
services by an identified
sponsor. The various media
used are print (newspapers
and magazines), broadcast
(radio and television),
network (satellite, wireless
and telephone), electronic
(web page, audio and
videotape) and display
(billboards, signs and
posters).

:
§n53g|gtad'na|ha£1ng' ’
Feets——

The American Association of
Advertising Agencies, define
integrated marketing as a
discipline, which 1is
basically the application of

communication tool kit of
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marketing and communication,
recognizing -the strategic
role of each and combining
them.

What isIMC— Integrated
Marketing—Communication——
Introduction to Integrate
Marketing Communications
Introduction to Integrated
Marketing Communications.
Integrated marketing
communications (IMC) is an
approach to... The
Communication Process.
Organizations must keep in
mind the internal and
external factors that
influence audience...
Consumer ...
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Marketing—Communications———

Final point to know about
the use of integrated
marketing communication from
the NAB is a list of
marketing metrics they put
at the end of the video.
This indicates that there
are clear goals, controls,
and the organization appears
to be utilizing this
information to track their
performance and plan their
future strategies.

The difference between
I . . I

This is the ideology behind
integrated marketing
communications, which is a

new way of looking at the
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business of marketing; it is
designed to -appeal to
consumers and non-consumers
in every imaginable way,
with the goal of getting a
reaction or response-and not
just in the traditional
promote-and-purchase style.

. . :
£d°3'5%5i“5 HA-Marketing
Integrated marketing
communication is an
important part of a
company's overall marketing
strategy. The goal of an
integrated marketing
communication strategy is to
ensure that all
communications remain
consistent and convey the

company's message in a way
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that adheres to its values,
image and goals.

FheImportanceof Integrated
Marketing Communication——

Integrated Marketing is a
approach to creating a
unified and seamless
experience for consumers to
interact with the
brand/enterprise; it
attempts to meld all aspects
of marketing communication
such as advertising, sales
promotion, public relations,
direct marketing, and social
media, through their
respective mix of tactics,
methods, channels, media,
and activities, so that all
work together as a unified

force.
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Integrated Marketing
Pefinitions—Definition—of
Integrated Marketing
Communications is a simple
concept. It ensures that all
forms of communications and
messages are carefully
linked together. At its most
basic level, Integrated
Marketing Communications, or
IMC, as we’ll call it, means
integrating all the
promotional tools, so that
they work together in
harmony.

IntegratedMarketing
- : . Multimedi
Marketing
Explore all aspects of
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marketing communications,
from time-honored methods to
the newest developments in
the field backed by the
latest research, data and
analytic techniques with one
of today’s leading IMC
texts, ADVERTISING,
PROMOTION, AND OTHER ASPECTS
OF INTEGRATED MARKETING
COMMUNICATIONS, 1OE.
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