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Solomon’s Consumer Behavior: Buying, Having, and Being deepens the study of consumer behavior into an investigation of how having (or not having) certain products affects our lives. Solomon looks at
how possessions influence how we feel about ourselves and each other, especially in the canon of social media and the digital age.

Solomon S Consumer Behawor Buylng, Havmg, and Being deepens the study of consumer behavior into an investigation of how having (or not having) certain products affects our lives. Solomon looks at
how possessions influence how we feel about ourselves and each other, especially in the canon of social media and the digital age.

Buy Consumer BehaV|or Buymg, Havrng, and Being 7 by SoIomon Michael R. (ISBN: 9780132186940) from Amazon's Book Store. Everyday low prices and free delivery on eligible orders. Consumer
Behavior: Buying, Having, and Being: Amazon.co.uk: Solomon, Michael R.: 9780132186940: Books
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A #1 best-selling text for consumer behavior courses, Solomon’s Consumer Behavior: Buying, Having, and Being covers what happens before, during, and after the point of purchase. It investigates how
having (or not having) certain products affects our lives; specifically, how these items influence how we feel about ourselves and each other, especially in the canon of social media and the digital age.
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Consumer Behavior: Buying, Having, and Being (Subscription) ISBN-13: 9780134130286. Includes: eText . A digital version of the text you can personalize and read online or offline. Instant access. $59.99.
MyLab. 3 option(s) from $84.99. MyLab Marketing with Pearson eText -- Instant Access -- for Consumer Behavior: Buying, Having, and Being ...
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